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Tiivistelmä-Referat-Abstract
In contemporary western societies people face a wide range of different foods and information about them. What happens when a person
concretely encounters foods that are unfamiliar to them? Food encounter is a complex interplay between the food and the individual in a given
context involving biological, psychological, social and cultural aspects. The theory of social representations offers a perspective to study this
interplay.
The objective of this work was to study the process of anchoring, described by the theory, of representations related to new foods. The method
was based on the observation of the subjects' actions in concrete, experimental food encounter situations. Filming and debrief interviews were
used to capture the phenomena in these encounters. Filming was done with two cameras, one giving an overall view, and a miniature camera
(subcam) carried by the subject, giving his visual perspective to the situation.
Analysis of the film material gave detailed empirical evidence of the anchoring process of which mechanisms are not specified by the theory. In
making sense of the foods, the subjects engaged in explorative actions in relation to the foods, the other person and their own prior
representations. Already existing representations influenced both actions and conclusions concerning the foods: These results support the theory's
view of anchoring as classification in terms of the already known categories of thought. By actions directed to the researcher, i.e. verbal and
non-verbal social probing, representational elements were actively sought from the other person. Introducing the same food as organic or
genetically modified did in several cases influence the sample exploration, and through it also the sensory perceptions and the interpretation
about them; these findings also indicated that anchoring could operate in a way of self-fulfilling prophecy. Moreover, the subjects organized their
actions according to their interpretations about the demands of the research situation.
The results show that anchoring is not limited to cognitive aspects, and points the importance of social interaction in this process; and opens new
perspectives for the theory and practice in the domain of new products adoption.
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